Albion Park Crows JAFL

THE CROW’S CALL

ALBION PARK CROWS: ‘THE JUNIOR CLUB FOR THE FAMILY & COMMUNITY’

AFL RESULTS

Essendon Bombers
18.6.114 v Adelaide

Crows 21.4.130

NO SCOOTERS OR
BIKES ALLOWED IN
THE CANTEEN AREA.
PLEASE ENSURE
YOUR CHILDREN AD-

HERE TO THIS POLICY

CLUB SONG

Crows Crows we're the
best

Fight like soldiers we
won’t rest

Rain hail snow or storm

We’re the greatest to
perform

C.R.0.W.S Go Crows!

Conttowrs

Fitness for women
on the go.

www.contours.net.au
Albion Park - Ph: 4257 7346

PRESIDENT’S

MESSAGE

G’day all, | hope you all
enjoyed the long week-
end and have managed
to keep out of the rain.
We have a full day of
games at Croome Road
this weekend. As al-
ways, volunteers are
needed to make the
day run smoothly.
Many hands make light
work. Assistance is
needed with setting up
the ground, changing
the ground configura-
tion, canteen, ground
management, assisting
coaches and packing
up at the end of the
day. Please, if you can,
help out. It would be
greatly appreciated. A
BIG THANK YOU to
those who are helping
out on game days.

The club jackets are in.
Please pay the remain-
der owing and collect
your jacket. Polo or-

ders are being
taken on Sun-
day. A deposit
of $20.00 to go
to canteen staff
who will take
your order.
They will  be
available in two
weeks’ time.
Anyone with raffle tick-
ets and money, please
return them as a matter
of urgency. The club
needs to forward the
money to the Sydney
AFL.

The kids look great in
their training shirts, and
I hope the kids have
enjoyed their free gifts.
Please remember that
smoking is NOT AL-
LOWED in and around
the grounds. This is a
Council enforced policy
that the club endorses.
All smoking should be
carried out across the
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Pinocchios
Pizza and Pasta
148 Terry Street, Albion Park
Phone: 4256 9888

road. Thank you.

The surrounding fence
is not very strong.
Please ensure that chil-
dren stay off it and that
adults do not lean on it.
Please support our
coaches by helping
them on the day, they
do a terrific job with the
kids.— CRAIG PUSSER

figeat

palssere

Albion Park Shopping Centre
Terry Street, Albion Park
NSW 2527 Australia

GENERAL INFORMATION

Our club still requires a
ground manager. This
person needs to be
available from 1.00pm
to the end of the day.
The role of the ground
manager is to hand out
and collect match day
paperwork and ensure

everyone from players
and officials are behav-
ing. They also find vol-
unteers to assist in set-
ting up and packing up
the ground. Please see
Hank Verhaaf if you

can assist.

Boot bags are for sale
in the canteen for just
$15.00, Yes! That's
right, just $15.00!!
Quick—get one now for
your child’s boots and
think of all the mess
you wont have to clean

up!
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SOCIAL NIGHT—TRIVIA NIGHT

Last years Social Night Out was a great success with fun
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ADELAIDE
CROWS

and laughter had by all that attended. de!
i L Share the pride:
This year’s Trivia Night is booked for 15 August 2009
at the Albion Park Bowling Club (a sponsor of our Club).
#»Nando's«

Start organizing your table of 8 and watch this space for

more details.

Flame-grilled PERi-PERi Chicken Restaurants

If you know any one or any business that are able to help with prizes, please
contact Julie Pusser our Club Registrar on 0432 981072.

BOOT EXCHANGE PROGRAM

There is a box in the canteen with pre-loved footy boots in it. If you would like to
donate to this box please see the lovely ladies in the canteen at our home
games. If you place your pre-loved boots in the box and take a size to fit your

child the cost is ABSOLUTELY FREE—WOW! But wait, there’s more .........

If you wish to purchase a pair of pre-loved boots - CHEAP CHEAP CHEAP AT $5—
now that’s a great buy! The money raised from this program will go to purchase
much needed items for the club.

DESPERATELY SEEK-
ING PIE OVEN CASH
REGISTER

The canteen is looking
for a pie oven with a
temperature  control
that works and a work-
ing cash register—if you
know anybody that is
selling one, or has a
spare one of these
much needed items—

please contact the can-
teen on one of our
home games!
COMPUTER SAVVY PER-
SON REQUIRED

If anyone is technically
savvy and interested in
taking over the man-
agement of the club
website please contact
Craig Pusser on 0415
335 284.

SAFETY FIRST

Mouth guards are not
compulsory, however,
they are highly
Recommended.

Correct shoes are com-
pulsory for training and
match games—no
shoes—no

game/training

The Albion Crows would like to extend a massive "Thank you" to the local
businesses that support our team! Please show them your thanks by
visiting their websites and looking at the services they offer.

NEWSLETTER/

COMMITTEE

WEBSITE
SUGGESTIONS.

If you have any sug-
gestions for the
Crow’s Call, please
contact Craig Pusser
on 0415 335 284

VACANT POSITION.

Interested? Ask one
of your friendly Com-
mittee Members for
more info.

NOTICE

If you have not shown
a club official or coach
your child’s birth cer-
tificate and you are
new to the club in
2009, please do so
before the next game,
these are required as
outlined on the club
registration form.

President:

Craig Pusser
0415 335284
Vice President:
Paul Hazeltine
0413 483998
Treasurer:

Rachel Woolfe
0408 211410
Secretary:
Nichollette East
0408 616360
Grounds Coordinator:
Hank Verhaaf—AM
Vacant—PM
Registrar:

Julie Pusser
0432981072
Coaching Coordinator:
Michael Prince
0422 870930
Canteen Manager;
Kylie Prince
General Members:
Lisa Parsons

Karen McKenzie
Kylie Prince

Shane Dowel's
Swim School

{) Babies
O Learn to Swim

O Squad Training

4251-6200

Ph: 4256 5055

Unit 3, 1 Durgadin Dr
Albion Park NSW 2527
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INSIDE STORY HEADLINE

This story can fit 150-200
words.

One benefit of using your
newsletter as a promotional
tool is that you can reuse
content from other market-
ing materials, such as press
releases, market studies,
and reports.

While your main goal of dis-
tributing a newsletter might
be to sell your product or
service, the key to a success-
ful newsletter is making it
useful to your readers.

A great way to add useful
content to your newsletter is
to develop and write your
own articles, or include a
calendar of upcoming events
or a special offer that pro-

motes a new product.
You can also research
articles or find “filler” arti-
cles by accessing the
World Wide Web. You can
write about a variety of
topics but try to keep your
articles short.

Much of the content you
put in your newsletter can
also be used for your Web

site. Microsoft Publisher
offers a simple way to
convert your newsletter to
a Web publication. So,
when you're finished writing
your newsletter, convert it to
a Web site and post it.

Caption describing picture or graphic.

INSIDE STORY HEADLINE

This story can fit 100-150
words.

The subject matter that ap-
pears in newsletters is virtu-
ally endless. You can include
stories that focus on current
technologies or innovations
in your field.

You may also want to note
business or economic
trends, or make predictions

for your customers or clients.
If the newsletter is distrib-
uted internally, you might
comment upon new proce-
dures or improvements to
the business. Sales figures
or earnings will show how
your business is growing.
Some newsletters include a
column that is updated every
issue, for instance, an advice

column, a book review, a
letter from the president, or
an editorial. You can also
profile new employees or top
customers or vendors.

INSIDE STORY HEADLINE

This story can fit 75-125
words.

Selecting pictures or graph-
ics is an important part of
adding content to your news-
letter.

Think about your article and
ask yourself if the picture
supports or enhances the
message you're trying to
convey. Avoid selecting im-
ages that appear to be out of
context.

Microsoft Publisher includes

thousands of
clip art images
from which you
can choose
and import into
your newslet-
ter. There are
also several
tools you can

to place the cap-
tion of the image
near the image.

use to draw
shapes and
symbols.

Once you have
chosen an image, place it
close to the article. Be sure

graphic.

Caption describing picture or

“To catch the reader’s
attention, place an
interesting sentence or
quote from the story

here.”
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Primary Business Address
Your Address Line 2
Your Address Line 3
Your Address Line 4

Phone: 555-555-5555
Fax: 555-555-5555
E-mail: someone@example.com

We're on the Web!

example.microsoft.com

Your business tag line bere.

A

Organization

This would be a good place to insert a short paragraph about your organization. 1t might in-

clude the purpose of the organization, its mission, founding date, and a brief bistory. You

conld also include a brief list of the types of products, services, or programs your organization

offers, the geographic area covered (for example, western U.S. or European markets), and a

profile of the types of customers or members served.

It would also be useful to include a contact name for readers who want more information about

the organization.

BACK PAGE STORY HEADLINE

This story can fit 175-
225 words.

If your newsletter is
folded and mailed, this
story will appear on the
back. So, it's a good
idea to make it easy to
read at a glance.

A question and answer
session is a good way
to quickly capture the
attention of readers.
You can either compile
questions that you've
received since the last

or a biannual charity
auction.

If space is available,
this is a good place to
insert a clip art image
or some other graphic.

edition or you can sum-
marize some generic
questions that are
frequently asked about
your organization.

A listing of names and titles
of managers in your organi-
zation is a good way to give
your newsletter a personal
touch. If your organization is
small, you may want to list
the names of all employees.
If you have any prices of
standard products or ser-
vices, you can include a list-

Caption describing picture or graphic.

ing of those here. You may
want to refer your readers to
any other forms of communi-
cation that you’ve created for
your organization.

You can also use this space
to remind readers to mark
their calendars for a regular
event, such as a breakfast
meeting for vendors every
third Tuesday of the month,



